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Business Update in Europe

Hitachi’s Mission: “contribute to society through
the development of superior technology and
products”
– Growth of the Social Innovation Business
– emphasis on market-orientated approach
in the world’s growing markets
– Collaborative creation & profitability focused
innovations
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Business Update in Europe

• European turnover growth by over 30% over the last year
and from 7 to 10% of total Group consolidated turnover in
three years
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Strategic update
• Accelerate growth through
expansion into new markets,
particularly targeting the social
and environmental sectors
– South Africa, CEE, Russia

• Hitachi is strong in energy
saving and pollutionreduction technologies, and
we see these as a driver of our
future business
– Hybrid train

• More creative innovation
with European partner,
community
– Testing CO₂ capture
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Seeking group synergies

Hitachi’s management
has called for
“a rigorous focus on
a global, group wide,
market oriented
approach”
using operational
synergies to create
value and improve
profitability.

Health has been
identified as an area:
• Which is showing
strong growth driven
by the needs of the
ageing society
• Where the Hitachi
group can offer a
broad range of
products and
solutions.
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Hitachi’s experience covers many areas of Health

Maintaining a clean,
constant environment:
Hitachi Air Conditioning

Training &
Presenting to staff, digital
signage: Ultrathin
displays, Projectors &
Hitachi Starboard

Advanced diagnostics:
Hitachi MR, CT & Ultrasound
Specialist solutions for
Elastography and Sonography
Advanced Cancer Treatment:
Hitachi Proton Beam Therapy

Viewing activity within the
Brain: Optical Topography
Building new facilities:
Hitachi Construction
Machinery & Tools

Testing and analysing in
the Laboratory and surgery
Essential services from
the data centre: Reliable,
efficient storage designed
for clinical and workflow
data. Applications to
provide information at the
point of care

Advice on management,
and change in the
organisation:
Hitachi Consulting

Control and monitor access
to buildings, equipment and
confidential patient records:
Hitachi VeinID biometrics
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Hitachi’s solutions address the key
challenges in healthcare
Radiologist

Technologist

ER Staff

Surgeon

Management

Nurse

• Improving the quality
of care
– Innovative diagnostic
techniques
– Improving clinical
workflow
– Quickly & reliably
bringing data to the point
of care

Electronic Patient Record
Image Area

• Ensuring regulatory
compliance
• Managing cost as
demand increases while
funding remains tight.

Other Patient Data

Other
Data
Sources
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THE HITACHI

INSPIRE LIFE
EXPERIENCE
An invitation to discover how Hitachi
is contributing to society
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